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The Wardour Street reopening campaign was designed to reintroduce O’Neill’s as a flagship Soho venue known for live music, late-night
atmosphere, and major social occasions. Influencers captured the venue’s energy, crowd atmosphere, and Irish pub experience to
position O’Neill’s Wardour Street as a go-to destination for nights out, and live music.
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O’Neill’s Wardour Street hosted a live podcast recording with The Good, The Bad & The Rugby as part of the Six Nations activity. Influencers
were invited to capture the atmosphere, Guinness moments, and live audience energy, positioning O’Neill’s as a key destination to watch
rugby, attend live events, and experience match-day atmosphere.
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The Six Nations campaign positioned O’Neill’s as a key destination to watch live sport, focusing on match-day atmosphere, Guinness
moments, and fan culture. Influencers captured in-venue energy, crowd reactions, and rugby-related content, helping reinforce O’Neill’s
as a go-to venue for watching the Six Nations with friends in a lively Irish pub environment.
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Browns brought its festive dining experience beyond the restaurant and into the real
world with a magical surprise pop-up activation designed to stop people in their
tracks.
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