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U
REOPENING e

The Wardour Street reopening campaign was designed to reintroduce O’Neill’s as a flagship Soho venue known for live music, late-night
atmosphere, and major social occasions. Influencers captured the venue’s energy, crowd atmosphere, and Irish pub experience to
position O’'Neill’s Wardour Street as a go-to destination for nights out, and live music.
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CAMPAIGN INSIGHTS

TOTAL VIEWS: 105,341 | TOTAL COMMENTS: 86 | TOTAL LIKES: 1,393 | TOTAL REPOST: 21 | TOTAL SHARES: 346 | ENGAGEMENT RATE: 1.75%



https://www.instagram.com/reels/DUymgu9jZaP/
https://www.instagram.com/reel/DUtHvwwjCSi/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://www.instagram.com/reels/DU1DLiBDI4P/
https://www.instagram.com/beninthemix/reels/
https://www.instagram.com/paddy.merritt/reels/
https://www.instagram.com/ojrugby/reels/

U
PODGAST NIGHT HaBB

O’Neill’s Wardour Street hosted a live podcast recording with The Good, The Bad & The Rugby as part of the Six Nations activity. Influencers
were invited to capture the atmosphere, Guinness moments, and live audience energy, positioning O’Neill’s as a key destination to watch
rugby, attend live events, and experience match-day atmosphere.
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CAMPAIGN INSIGHTS

TOTAL VIEWS: 28,332 | TOTAL COMMENTS: 21 | TOTAL LIKES: 386 | TOTAL REPOST: 10 | TOTAL SHARES: 100 | ENGAGEMENT RATE: 1.82%



https://www.instagram.com/reel/DUi7nzkjFS1/?utm_source=ig_web_copy_link&igsh=NTc4MTIwNjQ2YQ==
https://www.instagram.com/reel/DUcpJkdDG55/?utm_source=ig_web_copy_link&igsh=NTc4MTIwNjQ2YQ==
https://www.instagram.com/reel/DVGYW5mjDaA/?utm_source=ig_web_copy_link&igsh=NTc4MTIwNjQ2YQ==
https://www.instagram.com/smerktv/reels/
https://www.instagram.com/thosepubguys/reels/
https://www.instagram.com/ojrugby/reels/

U
SIX NATIONS et

The Six Nations campaign positioned O’Neill’s as a key destination to watch live sport, focusing on match-day atmosphere, Guinness
moments, and fan culture. Influencers captured in-venue energy, crowd reactions, and rugby-related content, helping reinforce O’Neill’s
as a go-to venue for watching the Six Nations with friends in a lively Irish pub environment.
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CAMPAIGN INSIGHTS

TOTAL VIEWS: 54,106 | TOTAL COMMENTS: 795 | TOTAL LIKES: 34 | TOTAL REPOST: 7 | TOTAL SHARES: 57 | ENGAGEMENT RATE: 1.65%



https://www.instagram.com/reels/DVZGFPhDWze/
https://www.instagram.com/reels/DVY1vLtjJ6l/
https://www.instagram.com/reels/DU1DLiBDI4P/
https://www.instagram.com/reel/DVtoLxYikbv/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://www.instagram.com/beninthemix/reels/
https://www.instagram.com/paddy.merritt/reels/
https://www.instagram.com/rugbyreality/reels/
https://www.instagram.com/kristof.oro/

MAHOU TERRAGE

Browns brought its festive dining experience beyond the restaurant and into the real
world with a magical surprise pop-up activation designed to stop people in their
tracks.
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TOTAL VIEWS: 12,797 | TOTAL COMMENTS: 44 | TOTAL LIKES: 131
TOTAL REPOSTS: 0 | TOTAL SHARES: 25 | TOTAL INTERACTIONS: 418 | ENGAGEMENT RATE: 3.27%


https://www.instagram.com/reel/DU8D6xWDdRj/?utm_source=ig_web_copy_link&igsh=NTc4MTIwNjQ2YQ==
https://www.instagram.com/nick.showering/reels/
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